
Anonymous Case Study
APRIL, 2017

Our Goals
Advance 360 partnered with a community hospital to achieve 2 goals. These goals were refined from 
larger initiatives into measurable, incremental changes that could be tracked historically as well as 
into the future.

Goal 1 - 7 %  R E V E N U E  I N C R E A S E  AC R O S S  K E Y  S E RV I C E  L I N E S  *

Goal 2 - I N C R E A S E D  R E T E N T I O N  O F  E M P L OY E E S  W I T H  L E S S  T H A N  
                2  Y E A R S ’  T E N U R E

*AS MEASURED IN PART BY RELATIVE VALUE UNITS (WRVU’S)
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Website Highlights
Having established a holistic marketing effort across all channels and services of the hospital, in the 
first seven months of the campaign dramatic changes were visible. Large increases in both organic 
search and direct traffic were felt throughout the organization, and the mix of traffic generation far 
more healthy (diverse) that the previous year.
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Social Media Highlights - YTD
The Social Media Space offered additional insights. Total fans increased by nearly 24% in the first four 
months of 2017. Promoted posts and other paid social media took hold, generating 722 new fans over 
the same period.
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Social Media Highlights - YTD
Similarly, impressions were dramatically increased, growing by 34% and achieving more than 1.2 
million impressions and almost 700,000 unique users.
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Social Media Highlights - YTD
A regular cadence of engagements began to emerge. The most valuable of the social media 
highlights, engagements increased by more than 60% in three months.
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