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RETAIL & CLASSIFIED AD SIZES (6 COLUMN)

Full
6 col. x 21"

Junior
5 col. x 18"

Half Horiz
6 col. x 10.5"

Quarter Horz
6 Col. x 5.25"

Half Vert
3 Col. x 21"

3" Ad Horiz
3 col. x 1"

3" Ad Vert
2 col. x 1.5"

6” Ad Horiz
3 col. x 2"

8" Ad Horiz
4 col. x 2"

10" Ad Horiz
4 col. x 2.5"

10" Ad Vert
2 col. x 5"

Eighth Pg Vert
3 col. x 5.25"

Strip
6 col. x 2.5"

8" Ad Vert 
2 col. x 4"

Mini
1 col. x 2.5"

6" Ad Vert
2 col. x 3"

NOTES
COLUMN WIDTHS: 
Column x Inches = Image Area 
1 Column = 1.556"
2 Column = 3.222"
3 Column = 4.889"
4 Column = 6.556"
5 Column = 8.222"
6 Column = 9.889"

DOUBLE TRUCK 
20.889" Wide

Quarter Vert
3 col. x 10.5"

Skybox*
(Main Front) 
2 col x 2.15"

PRINT AD SPECS

SPECS:
• PDF file format preferred, also accept EPS 

(embed or outline fonts)
• File profile and all imagery set to CMYK 

process colors
• Ad size exactly matches the size noted above
• No crop marks
• DPI: 300 preferred

*SKYBOX: Content/Creative must only 
be 2.2" x 2.15". Content/Creative MUST 
BE aligned to the right, leaving the left 
portion of the ad for transparency
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DEADLINES AND INSTRUCTIONS
A minimum of 2% spoilage is required for all materials that meet preprint 
specifications.

Preprints that fail to meet the standard weight 
and size specifications as stated above (or 
include a wrap or blow-ins) may: 
• Require additional waste allowance to 

ensure full delivery
• Receive less than scheduled distribution 

because of waste
• Require extra handling, the cost of which will 

be billed to the advertiser
• SPECIAL REQUIREMENTS FOR 

NON-STANDARD INSERTS: envelopes, 
sample packets, coupon packets, perforated 
cards, self-sealing envelopes, etc.

» A minimum of 200 samples must be 
submitted for testing at least six weeks 
prior to distribution date. Prompt notice 
of acceptance or rejection will be made.

R E S E RVAT I O N  D E A D L I N E S
Reservations must be received at least three to 
four weeks prior to insertion date.

PR E PR I N T  D E L I V E RY 
I N S T R U C T I O N S
1.   Each skid must be labeled with the following 

information:
• Advertiser
• Distribution date
• Skid number/Total number of skids
• Number of inserts per skid
• Total number of inserts for distribution
• Publication name on each skid
• Bulk shipments will not be accepted

2.  Bill of Lading information must include:
• Advertiser
• Distribution date
• Total number of inserts
• Total number of skids in shipment

3.  Packing requirements:
• Skids should be a maximum of 60 inches 

and skid tops should match but not 
exceed the size of the skid.

• Tops should protect skid contents 
against damage. Inserts should never 
extend beyond any edge of the skid.

• Preprints must be well jogged, brick-
stacked with folded edge evenly aligned 
vertically 6 to 8 inches to a turn, two 
turns to a stack.

• Underlayments should be used every 
18 inches and on the bottom and top of 
each skid.

• Preprints delivered in boxes should be 
securely strapped to a skid.

4.  Damaged Shipments & Preprints:
• Photos are taken upon arrival of visible 

damage and sent to responsible parties.
• We cannot be held responsible if the 

damage is inside of the skid and not 
visible until insertion causing shortages.

• Contacts will be notified as soon as 
possible.

5.    Daily inserts must be delivered no later than 
10 days prior to the distribution date. Sunday 
inserts must be delivered no later than 16 
days prior to the distribution date.

6.  Inserts should be sent to:
 Tiedeman Production and Distribution
 4800 Tiedeman Rd (at I-480)
 Brooklyn, OH 44144 

7.  Receiving: Monday - Friday, 8 am - 3 pm. 
 Delivery information: (216) 999-5401

PRE-PRINT INSERTS
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A Spadea, or Spadea Fold, is a separately printed unbound 
broadsheet that is folded around a newspaper, appearing 
as a partial page.

AVA I L A B I L I T Y
• Available for Sunday, Daily or Sun News papers.

• Can print 2 spadeas for Sunday, 1st will cover Main, 2nd 
will cover Arts & Life if Main is sold.

S PE C I F I C AT I O N S
•  File profile and all imagery set to CMYK process colors

• No crop marks

• DPI: 300 preferred 

• PDF file format preferred, also accept EPS  
(embed or outline fonts)

• The 4-sided spadea is divided into 4 “pages”: 

Page 1  (Front) =   4.889” x 17” and 4.889” x 21” 
(provide both sizes as depends on where it wraps)
Page 2 (Inside Front) =  4.889” x 21”
Page 3 (Inside Back) =  9.889” x 21”
Page 4 (Back) =  9.889” x 21”

• Each page needs to be saved and named separately,  
labeling which is page 1, 2, 3, and 4.

Page 1
(FRONT)

4.889” wide x
17” deep and/or

4.889” wide 
x 21” deep 

4.889” wide x
21” deep 

9.889” wide x
21” deep 

9.889” wide x
21” deep 

Page 2
(INSIDE FRONT)

Page 3
(INSIDE BACK)

Page 4
(BACK)

Mockup

(INSIDE BACK)(FRONT)

(NEWSPAPER
FRONT PAGE)

Customer service: To subscribe or report delivery issues, call 216-999-6000
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Julie Washington   jwashington@cleveland.com

At University Hospitals, every patient is 
asked, are you vaccinated yet? And if not, 
why not?

“We want that conversation on (COVID-
19) vaccines to happen with every patient,” 
said Dr. Joan Zoltanski, chief health officer 
at UH. “This is one of the biggest ways we 
can support the health of our community.”

At this point in the COVID-19 pandemic, 
it’s becoming clear that convincing the 

vaccine-hesitant to get immunized will be 
important in the state’s race to herd immu-
nity.

That’s why hospitals and medical asso-
ciations are training caregivers how to 
effectively talk to their patients about 
COVID-19 vaccines, and emphasizing that 
listening with empathy helps persuade the 
vaccine-hesitant to decide to get the shot.

Spouting data and statistics in medical 
jargon doesn’t work. It takes showing empa-
thy and understanding without blaming or 
shaming, health experts say. It means let-
ting patients know they’ll be cared for, vac-
cinated or not.

“People do trust the doctors and nurses 
they know,” Zoltanski said.

The trust between doctors and patients 
made the difference for a patient at Oak 
Street Health, a network of community 
health clinics serving primarily Medicare 
patients in Northeast Ohio and across the 
country.

This patient was afraid of injections and 
rarely agreed to take any vaccinations, 
including the shot for COVID-19, recalled 
Dr. Olaluwa Fayanju, regional medical 
director for Oak Street Health. Fayanju lis-
tened to her fears that the COVID-19 vac-

cine wasn’t safe, and they discussed how 
Black people have been historically mis-
treated by the medical community.

At the end of the conversation, the 
patient agreed to receive the vaccine. “It 
was a real success,” he said. “It was great 
she got to the right decision.”

On a national scale, the American Med-
ical Association hosted a webinar about 
how caregivers can effectively commu-
nicate with patients to address hesitancy 
and build vaccine confidence. 

The webinar’s message: effective com-
munication during crucial conversations 
is more about storytelling than numbers.

Locally, UH has devoted some of its 
weekly virtual educational conferences 
for physicians to teaching a program 
called R.E.A.D.Y. It’s an acronym that out-
lines effective communication techniques 
for talking to patients about the COVID-19 
vaccine at every office visit, Zoltanski said.

R stands for raising the question of 
whether a patient has been immunized. 
“Don’t wait for them (patients) to raise 
questions,” Zoltanski said. Doctors should 
ask, have you had the shot? If not, tell me 
where you’re at, what you know.

THE COVID-19 PANDEMIC   VACCINES

‘She got to the right decision’: How Doctors 
are reaching vaccine-hesitant patients

Cameron Fields and Alexis Oatman   cfields@cleveland.com, aoatman@cleveland.com

In a school year filled with uncertainty, 
thanks to the coronavirus, Mentor Super-
intendent William Porter noticed some-
thing that stuck with him — a higher level 
of appreciation between students and 
teachers.

Porter, who has been superintendent 
for four years, said students and teachers 
“were overjoyed to see each other” after 
doing fully remote learning from mid-No-
vember to mid-January.

“I saw how much our students need 
their teachers, and I saw how much our 
teachers need their students,” Porter said. 
“Both of those at kind of a profound level 
for me.”

Porter and other superintendents across 
Northeast Ohio had to manage and lead a 

school district during a year that was any-
thing but ordinary. Learning over Zoom 
became routine for some students. School 
districts like Bedford experimented with 
co-teacher classrooms, with one teacher 
educating online students and another 
teaching students in person.

Choir concerts went virtual for Avon 
Lake, and districts canceled cherished 
annual traditions, like Mentor schools’ 
eighth-grade trip to Washington D.C.

Each district experienced unique chal-
lenges, no matter their financial situation 
or reputation. Still, many superintendents 
said they appreciate what their districts 
managed to accomplish amid a tough year.

Cleveland.com spoke with seven super-
intendents across Northeast Ohio to learn 

about their various experiences manag-
ing the school year during the COVID-19 
pandemic.

AVON LAKE
Ahead of the 2020-21 school year, Avon 

Lake City Schools came together with 
teachers and talked with parents about 
its plan. The district decided to have 
students choose to learn in-person five 
days a week or learn completely remote, 
Superintendent Bob Scott said.

The school board supported the plan, 
noting how it would be best for students. 
With 82% of students learning in-person 
and 18% remote, Scott believes Avon Lake 
made its plan work.

THE COVID-19 PANDEMIC   NORTHEAST OHIO

Superintendents share their varying experiences 

Despite initial support, there’s 

no guarantee the project will 

be implemented as proposed.

Susan Glaser   sglaser@cleveland.com

Cleveland officials last week proposed 
an eye-popping $2 billion rebuild of 
aging Cleveland Hopkins International 
Airport.

The questions now: Will it happen? 
And should it?

Baiju Shah, who represents the regional 
business community as the new head of 
the Greater Cleveland Partnership, said 
the importance of the project cannot be 
overstated. “It’s the first impression that 
we provide to individuals as they enter our 
town,” he said. “It sets the stage for how the 
rest of the visit proceeds.”

Kevin Kelley, president of Cleveland 
City Council and a candidate for mayor, 
also voiced his strong support, saying, 
“It’s the front door to Cleveland for many 
people.”

But despite initial support from city 
and business leaders, there is no guar-
antee that the project will get imple-
mented as proposed. Air travel could 
fail to recover sufficiently from the pan-
demic, or local carriers could balk at the 
price tag.

In addition, there are concerns that 
the project will increase costs on the 
airlines so much that they raise fares or 
scale back service.

And finally, there is no assurance that 
a nearly-new airport will bring Cleveland 
air travelers what they say they want 
most: more flights to more places.

“There is not a connection between a 
nice airport and more service to that air-
port,” said Jeff Mishler, vice president of 
aviation planning for RS&H, the consult-
ing firm that worked with airport officials 
on the plan.

“The airlines come because there’s a 
market to service,” he said. “Cleveland 
has proved it’s a really strong market, 
especially for leisure travelers.”

Airlines expand in communities where 
the demand is high, he said, not because 
of fancy, well-appointed facilities.

Shah said the business community’s 
immediate priority regarding air travel 
is not a new terminal, but the restoration 
of nonstop flights from Cleveland, lost 
during the pandemic and before.

Even so, he said, the airport over-
haul is essential. He recounted the pre-
COVID hassles of maneuvering around 
fellow travelers and suitcases in the tight 
check-in area at Hopkins, then stand-
ing in long, cramped TSA lines. “There’s 
something about the experience in more 
modern, renovated airports that allows 
for more comfortable travel,” he said.

Certain areas of Cleveland Hopkins have 
become much more crowded as the airport 
has evolved from a hub, serving primarily 
one airline and a large percentage of 
transferring passengers, to a facility mostly 
serving Northeast Ohioans.

HOPKINS MASTER PLAN

Will $2B airport 
plan happen?  
And should it?

A University Heights caregiver administers a COVID-19 vaccine to 83-year-old Hannah Peleg of Solon in January. UH caregivers are 
being trained to ask every patient if they have been vaccinated and effectively talk about COVID-19 vaccines.   University Hospitals 

PHIL MICKELSON WINS THE PGA 
CHAMPIONSHIP TO BECOME THE OLDEST 
MAJOR CHAMPIONSHIP WINNER IN GOLF 
HISTORY WITH A TWO-STROKE VICTORY 
OVER KOEPKA AND OOSTHUIZEN.    B1

MAKING
HISTORY

Partly cloudy
80 ° / 79 °

Convincing those still on the 

fence to get immunized is 

important to Ohio’s race to herd 

immunity with coronavirus.

SEE COVID-19 VACCINES, A7

SEE PANDEMIC EXPERIENCES, A6

SEE HOPKINS MASTER PLAN, A5

NATION & WORLD

Crowd at fault?
Some Capitol rioters have claimed that 
“mob mentality” was to blame for them 
going inside the building on Jan. 6.   A4

CLEVELAND BAZAAR

Time to go shopping
The bazaar is back and ready to host 
10 outdoor markets after more than a 
year’s pause due to COVID-19.   B5

SPADEA

SPADEA


